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Dear Friends, 

A year after opening our doors, it is my pleasure to provide this inaugural report on the clients of Innovation Park at  
Notre Dame. 

For those of you who have not had an opportunity to stop by our facility yet, Innovation Park is a commercial accelerator 
that provides short-term transitional space and business advisory services to entrepreneurs with viable ideas that emerge 
from either the University or the marketplace. Our clients range from startups to subsidiaries of large corporations and 
are involved in everything from cloud computing to recreational vehicles. Once screened for viability and purpose, the 
Innovation Park team works with its clients to help them achieve specific milestones, enabling the ventures to “graduate” 
and begin their commercial activities in another location. 

The following pages illustrate the outstanding progress achieved by representative Innovation Park clients over the past 
year. The vignettes feature both early-stage ideas that were planted, took root and began to flourish, and more established 
businesses that sought to engage some of the best and brightest minds the University community has to offer. 

This report also highlights some of the unique challenges that our early-stage and in-transition clients have faced. In so 
doing, it demonstrates how Innovation Park helps our clients navigate critical junctions in the commercialization process 
by bringing together innovators, business expertise and capital—key ingredients in successful marketplace application. 

In addition to our clients’ successes, the Park itself has accomplished much this first year. For example, the Innovation 
Park team has:
• Opened the first University facility designed to support both internal and external new venture development 
• Screened over 200 companies as prospective clients
• Attracted a diverse portfolio of innovative new ventures, at different stages, from a wide geographic origin
• Leased 60% of the facility to more than 25 ventures
• Engaged clients in one or more milestone reviews
• Engaged students, faculty, alumni and regional partners in the pursuit of commercialization
• Graduated two clients (Road to Fondwa and Nexus RV) who successfully achieved their milestones.

CONNECT
COLLABORATE

David H. Brenner
President & CEO
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Looking to 2011 and beyond, Innovation Park’s success will be measured by its ability to achieve and maintain financial 
sustainability; serve as a catalyst for commercial activities in the community; engage University faculty, staff and 
students; and facilitate the commercialization progress of client companies in achieving their milestones as quickly as 
possible, thereby enabling them to “graduate” and move into a new growth phase elsewhere. 

Like the clients we serve, Innovation Park cannot move forward on its own. Accordingly, we wish to thank our donors—
the Greg Fisher Family, John A. Lynch, MD, Mark and Karen Hill, and Chris and Beth Kemph—as well as the many 
Innovation Partners who have provided financial support and business advisory services to the Park’s clients. We 
welcome others with a similar interest to contact me and discuss how they can work with Innovation Park at Notre 
Dame and make a difference at home and abroad.

On behalf of my team and our clients, thank you for your continued support. 

David H. Brenner 
President & CEO

COLLABORATE
COMMERCIALIZE

Cultivating the seeds of success



Gina and Scott Anderson, founders—STEM City  
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With her extensive background in teaching students with 
disabilities, Gina Anderson recognized that it is more effective 
for people to learn when the lesson is tied to situations they 
can relate to. “Math and science become relevant to students,” 
Gina explains, “when they see it move out of the abstract and 
become a tool for solving real-world problems…that’s when the 
light goes on.”

An engineer with his PhD for whom math has always been 
second nature, Scott Anderson observed that Gina’s designs of 
online learning experiences were far more effective in conveying 
complex subjects than traditional classroom methods. 

“Math is a tool that allows you to be creative,” he says. “If I 
could show everybody in the world just one thing, it would be 
that, if they could see how they can use math, they can do and 
accomplish really great things.”

Together, over many dinner conversations, Scott and Gina came 
up with an idea. What if they could develop an interactive tool that 
would attract students to Science, Technology, Engineering and 
Math (STEM) disciplines by challenging them to find innovative 
solutions to real-world problems? At the same time, what if this 
system could connect students to potential employers, or even 
colleges and scholarships? 

The result is STEM City, a web-based tool that is currently  
under development in the greenhouse at Innovation Park.  
When launched, STEM City will enable companies to formulate 
real-world problems, including the parameters on the issues they 
would like solved, and present the challenges to students and 
potential employees in an online gaming environment. 

Upon completion of the exercise, the student will have 
demonstrated a broad range of skills in creating an innovative 
solution, thus allowing students and companies to connect and 
identify which potential candidate would be a good match for 
each company or job.

To get their promising idea off the ground, the Andersons had 
their pick of locations. But for them, this was an obvious choice.

“We’re not from South Bend and we have no ties to Notre Dame,” 
Gina says. “One of the main reasons we moved here is because 
we knew the Innovation Park business accelerator was here.” 

From the start of their relationship with Innovation Park, Gina 
and Scott were immersed in an atmosphere that has presented 
them with a wealth of business resources they would not have 
gotten elsewhere. 

“We came here with just the concept for our product,” Gina 
says. “We immediately got input from the Innovation Park team 
that extended our concept even further. We can now articulate 
what STEM City is, and why the market needs it, in a much 
clearer way. 

“Our dialogue with the Park team has also introduced us to 
potential clients and given us a lot of confidence – enough to 
begin making sales calls,” adds Scott. 

“Our experience at the Park has been overwhelmingly positive 
for us,” Gina says. “The Innovation Park staff really wants to 
help you succeed. Special attention is given to you as a client 
here that you just wouldn’t have in an office building. We’ve 
had coaching on every aspect of running a business. We even 
learned of numerous grant applications we would never have 
considered. 

“Just to be exposed to this whole culture of entrepreneurship 
has been tremendously motivating,” she continues. “It’s been 
so great and timely for us to be able to talk to people at the 
Park who have been there/done that, and learn how successful 
entrepreneurs look at and solve the many challenges of 
entering the market with a new idea.”

By early 2011, Scott and Gina hope to have a working 
prototype. If all goes as planned, they expect STEM City 
will attract more students – especially underrepresented 
populations such as minorities and disadvantaged students – 
to the STEM disciplines by showing that they can make a real 
difference in the world.

“If you’ve ever watched a Russian film, it’s usually the scientist 
who gets the girl in the end,” Scott says. “He’s the hero. In 
American movies, scientists are portrayed as socially awkward. 
We want to show kids that being a scientist or engineer is 
exciting; it lets you do things that have never been done 
before. You can be the hero and change the world!” 

Success begins with the seeds of an idea

We came here with 
just the concept for our 
product. We can now 
articulate what STEM 
City is, and why the 
market needs it, in a 
much clearer way.

“

”
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A company working to develop “pocket-sized power that works,” 
Unlimited Juice LLC is one of several start-up businesses 
that have chosen Innovation Park as the ideal location to 
commercialize new technologies and products. Using solar 
voltaic cells similar to the ones on satellites, University of Notre 
Dame MBA candidate Landon Spitalnik is developing a product 
line that promises a green source of unlimited power for users of 
portable electronics.

Spitalnik calls the device a “set-it-and-forget-it” protective case 
that will retrofit existing portable electronic devices with slim, 
environmentally friendly solar power.

“You put it on and leave it on, and it is always working to make 
sure you never run out of power,” Spitalnik says. “Initially our 
cases will be available for the iPhone®, and then for other similar 
sized phones. The technology lends itself to expansion to 
additional portable consumer electronics (such as eBook readers 
and the Apple iPod®).”

The second-year MBA candidate first heard about Innovation 
Park when he was interviewing at various business schools. 

“I was looking at Notre Dame because of its focus on ethics 
and sustainability,” he says. “The Park was not built yet, but 
the plans for it, and the opportunities involved, were definitely 
a major factor in my choosing Notre Dame. The willingness 
of the Innovation Park leadership to meet with me so early on 
was important evidence that Notre Dame was serious about 
supporting entrepreneurship and my plans.”

Spitalnik was also impressed with the caliber of the individuals 
who are a part of the Park. Everyone—from the Innovation 
Park at Notre Dame, and the University itself—took a genuine 
interest early on in Unlimited Juice, and everyone has been very 
proactive in addressing the fledgling company’s needs. For 
example, a diverse range of networking opportunities helped 
Spitalnik obtain the necessary exposure to potential investors. 

“I also got connected with Rose-Hulman Ventures to help 
me with prototyping my product and advice on negotiating 
contracts,” he says. “These are things we are studying on 
campus, and I’m doing them across the street.”

“The warm reception we have received has been fantastic,” 
he says. “Though I don’t always hear what I want to hear, I’ve 
found the Park team a pleasure to work with. They are always 
available when you need help with virtually any aspect of 
building a business. Being surrounded by other entrepreneurs 
who are doing exciting things has helped me to stay motivated. 
It is an invigorating environment to be a part of—thanks not 
only to the Park staff, who are exceptional, but also to the other 
clients, who are ready and willing to help one another.”

Spitalnik says he hopes the business advice he is getting will 
help him raise the funding needed to take Unlimited Juice to the 
next level.

What that next level will consist of will be successful delivery 
of his first demo units, as well as increased engagement with 
engineering and manufacturing partners.

“I hope Unlimited Juice will serve as an example for future 
MBA candidates,” he says. “With Innovation Park, you can 
commercialize a new product or develop a new business and 
get a great degree.”

Portable power source promises green energy

Things we are 
studying on campus, 
I am doing across 
the street. I hope 
Unlimited Juice will 
serve as an example 
for future MBA 
candidates.

“

”
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Les Ivie, president—F Cubed 
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On a steamy summer afternoon, technicians work quickly to 
collect a water sample from Lake Michigan. They’re testing for 
levels of E. coli bacteria to determine if it’s safe for people to 
go swimming. In less than 15 minutes, they have their answer: 
Come on in. The water’s fine.

This rapid diagnosis was made possible by groundbreaking 
technology developed by Dr. Hsueh-Chia Chang, Bayer 
Professor of Chemical and Biomolecular Engineering at 
the University of Notre Dame. The diagnostic tool, being 
commercialized by F Cubed, a licensee of the University’s 
intellectual property, is one of several instruments based on 
Dr. Chang’s work that will be used to identify contaminated 
drinking water, as well as infectious pathogens in human blood 
and fluid samples. F Cubed is currently working on a prototype 
of a handheld instrument that provides direct, point-of-care 
measurement. The device is specifically designed to be used  
by people with little technical training.

“Identification of DNA for medical diagnostics, environmental 
testing and homeland security uses is presently limited to a 
specific process,” says Les Ivie, president of F Cubed. “Currently, 
a sample is collected in a doctor’s office or from a lake or river 
and then transferred to a laboratory where more testing is 
required. The whole process often takes more than 24 hours. 
The F Cubed platform is able to complete the entire process 
from sample to measurement in as little as 15 minutes in any 
location, resulting in speedier and more cost-efficient diagnoses, 
which ultimately leads to faster treatment.”

The device can also be used by the Department of Homeland 
Security to detect such viral threats as anthrax. F Cubed has 
completed its first working instrument and the final approval of 
a Cooperative Research and Development Agreement with the 
U.S. government.

Professor Chang, who is also the company’s chief scientific 
advisor, is a member of Notre Dame’s Advanced Diagnostics and 
Therapeutics initiative and the director of Notre Dame’s Center 
for Microfluidics and Medical Diagnostics. 

“Dr. Chang is the world’s leading expert,” Ivie says. “That alone 
has attracted investors. He’s a leader in his field; his academic 
background and research are second to none.”

Advanced Diagnostics and Therapeutics is an interdisciplinary 
effort to create diagnostic and therapeutic systems that address 
some of society’s most pressing health and environmental needs. 
Nearly 40 Notre Dame faculty and staff are involved in the 
initiative, which is organized into eight distinct research programs.

“Dr. Chang’s lab is truly where all the research will be done. 
Many of the key scientists who discovered our core technology 
continue to research and teach at Notre Dame,” Ivie says.

“We can’t do the commercialization work without being close to 
the people who did the inventing, and that’s why Innovation Park 
is so beneficial for us,” Ivie added. 

Another crucial factor in F Cube’s success is the supportive 
atmosphere at Innovation Park – even though it means a long 
commute for Ivie from his office near Chicago. 

“Innovation Park is one of the most state-of-the-art facilities 
available in the U.S,” Ivie says. “It had the right lab and 
technology infrastructure already in place for us. The Park team 
has been so helpful and accommodating to us through this 
critical stage, from the use of lab equipment (like the 80-below 
freezer) to helping us find first-rate interns – even general 
business advice and industry connections. There’s simply 
nothing like it in Chicago.” 

Germinating a prototype for faster diagnostics

There’s simply 
nothing like 
(Innovation Park) 
in Chicago.

“
”
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The first University of Notre Dame technology startup to locate in 
Innovation Park, Emu Solutions is working to develop innovative 
solutions for a common challenge as organizations process  
ever-greater amounts of data. In so doing, it is helping to blaze 
the trail for the next generation of faculty entrepreneurs.

From their earliest incarnations, computer systems have 
consisted of two main types of components: memory that 
stores data, and processors that operate on the data. As 
microprocessors have gotten faster, and as mainline computer 
chip companies place more and more processors on a single 
“multi-core” chip, a bottleneck has developed that clogs the flow 
of data between processors and memory. 

Emu is developing innovative solutions for reducing or eliminating 
the data bottleneck through its proprietary “Enhanced Memory 
Utilization (Emu)” hardware and software technology.
Founded in 2004 by Notre Dame computer science and 
engineering professors Peter Kogge and Jay Brockman, and 
California Institute of Technology researcher Ed Upchurch 
(Emu’s CEO), Emu’s technology draws on patents that Kogge 
and Brockman licensed through Notre Dame for their work in 
computer architecture and systems design.

As with any new venture, the process has not been without its 
challenges, according to Jay Brockman, co-founder and chief 
technical officer. 

“We have been in here since the building opened up,” he says. 
“As one of the first companies to locate here, we’ve faced some 
challenges together that the others have not had. We are working 
through them. We’re helping to shape policies on both sides of 
the street. We were here early on, we grew with Innovation Park, 
we’re still growing, and we’re still pushing the envelope.”

We’re helping 
to shape policies 
on both sides 
of the street.

“
”

“We are one of a few companies involving faculty who are 
commercializing University of Notre Dame research, and we are 
one of several where the principals are faculty entrepreneurs, ” 
Brockman says. “That’s what the entire concept of Innovation 
Park is all about. 

“We had been a company for two years when we came here,” 
continues Brockman, who also serves as associate dean of the 
College of Engineering. “We had already incorporated and had 
done our business plan and proposals. We had been traveling 
and meeting people. What we needed was office space.”

And not just any office space. There were specific requirements 
that had to be met.

“First and foremost, this is a good space that is convenient to 
the university,” Brockman says. “It allows us to remain part of 
the university and to encourage the university’s new efforts at 
entrepreneurship and innovation. We were seriously considering 
locating in California, but when we heard about Innovation Park, 
that was huge. We’re committed to Notre Dame’s initiative and 
want to see that succeed.”

By trying to create a culture of innovation and entrepreneurship, 
he says, the university is placing “a major stake in the ground that 
says we’re serious about this.”

Brockman says that a location such as Innovation Park provides 
an outlet where his ideas can become tangible products.

“Engineers tend to be very practical,” he says. “We all want to 
see the research we do have a real impact. That’s the kind of 
satisfaction that you can only get from the commercial side of 
things.”

Faculty entrepreneur highlights Innovation Park mission
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Jay Brockman, co-founder and chief technical officer—Emu Solutions
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Claude Donati, president and Dave Middleton, vice president—Nexus RV
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When the bottom dropped out of the economy in 2007, many 
in Elkhart’s RV industry were left scrambling for ways to stay 
employed.

Not Claude Donati and Dave Middleton.

Recognizing the opportunity that lay before them, the two lifelong 
friends left their jobs and formed an entirely new company, Nexus 
RV, with the pioneering concept of building and selling motor 
homes from the same facility.

“We’re eliminating the middleman,” according to Vice President 
Dave Middleton. “It will be buying factory-direct. With fewer 
dealers in the marketplace, customers have to drive several 
hundred miles to come see the product. We’re focusing on  
using technology and social media to drive customers to us.  
Our plan is to fly customers to our factory, let them stay with us, 
use a coach for a couple of days so that when they pull out of 
the parking lot, they’re 100 percent satisfied. We can also deliver 
their fully customized vehicle right to their driveway.”

To get their new venture up and running, Innovation Park was the 
ideal location and environment for several reasons.

“Getting away from Elkhart for our planning and launch stages  
was important. We wanted to be away from the close-knit RV 
community,” says Claude Donati, president. “We also wanted  
to go someplace where we might be able to attract capital 
investment.” 

Donati’s friendship with another Innovation Park client, Graham 
Allen Partners, carried significant weight in the decision to locate 
here. “Tracy Graham is a very good friend of mine,” he says. 
“We’ve had many philosophical and business discussions, so 
I have a lot of respect for him and the way he approaches his 
business. When Tracy mentioned how pleased he was with his 
decision to locate in the Park, I thought of this environment as a 
good reflection of his philosophy.” (See the story about Graham 
Allen Partners on pages 14-15.)

Donati is appreciative of the fact that Innovation Park personnel 
put them through their paces when they came on board, 
especially in refining their message to potential investors. 

“We knew what we wanted to tell people,” Donati says. “After 
presenting to the Innovation Park team, we quickly realized that 
we needed to change our perspective to what the investors need 
to hear. We also had to rethink our business plan. The timing of 
this discussion allowed us to fix something in our strategy much 
earlier, essentially making a simple $5,000 adjustment in direction 
that saved us probably $150,000 or more later on.”

With the help of the Innovation Park team, Donati and Middleton 
spent about five months refining their business plan. 

“Version 100 would’ve gotten a C+,” Donati says wryly, observing 
that he did not realize how many other considerations were 
required, such as the operating plan and operating agreement. 
“We would have spent a lot of time on the wrong things. 
Innovation Park offered us a customized road map so that we 
knew where we were going.”

Middleton concurs. “I’d give our new plan an A-; there’s always 
room for improvement,” he says. 

In addition to offering invaluable and timely expertise, the 
atmosphere at Innovation Park has greatly enhanced Nexus RV’s 
image, Middleton says. 

“When we bring people in, we have their respect immediately.  
In fact, when we call on people, our presence at the Park is part 
of our pitch; being here has opened a lot of doors for us.”

“Things are fast and focused here,” he says. “Everybody is on a 
mission. The Park team is always checking in or ready to lend a 
hand. So are the other clients. That environment rubbed off on 
us and had a positive impact on our frame of mind every day. 
There’s no doubt, Innovation Park has upped our game. We 
almost hate to graduate!”

Transplanting allows new growth

Innovation Park offered 
us a customized road 
map. I’d give our new 
(business) plan an A-; 
there’s always room  
for improvement.

“
”
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As an experienced and successful entrepreneur, Tracy Graham 
knew exactly what he was looking for when he sought a 
location for his latest venture, Graham Allen Partners, a  
private holding company established to make investments  
in early-stage, high-growth technology businesses.

“It took all of five minutes to know Innovation Park was the right 
place. I wanted to be with people who would be going through 
the same things I would be,” Graham says. “Some would be 
struggling to find funding; others would be more advanced in the 
market. But they would all fit within the definition of an early-
stage company. It’s very healthy to work around smart people 
and Innovation Park is filled with really smart entrepreneurs.” 

Graham, who played football at Notre Dame, had well-defined 
goals in place when he got to the Park and got right  
to work.

“First, we wanted to launch two companies. Second, we wanted 
to build an internship program that would allow us to work with 
Notre Dame students, hiring smart people as we need them 
rather than hiring long-term employees. Third, we wanted to 
engage the community,” he says. 

With his knowledge of the entrepreneurial process, Graham 
expected to find a vibrant culture rich with creative ideas, and 
that’s exactly what he has found.

“Innovation Park provided exactly the kind of environment I 
was looking for. We were attracted by what we thought would 
happen in hallways,” he says. “Entrepreneurs are very excited 
about their business and are all talking with one another. There’s 
an enormous amount of knowledge and energy to be gained just 
from friendly conversations with the other Park clients. We’ve 
seen a lot of fruit come of simple things like that.”

 As vital as the right facilities are, Graham points out that the 
benefits of locating at Innovation Park extend well beyond the 
physical features. Innovation Park creates an environment and 
facilitates the support that early-stage companies need to grow. 
“You can only get that in a place designed to help companies 
launch,” Graham says. “Working out of a small office or 
basement you would never make those contacts. 

“Innovation Park has helped us redefine success,” he says. “The 
bottom line is that Innovation Park has helped us achieve good 
results quickly.”

Case in point: Graham Allen Partners was seeking funding for 
one of its own clients at a very critical stage of its development. 
The Innovation Park team spent considerable time preparing 
the company with market-based questions, observations, and 
advice, and with creating an opportunity to present its plan.

In addition to expertise and a creative atmosphere, Graham 
credits Innovation Park with providing crucial infrastructure 
support that allows a new company to focus its efforts on its 
product or service. Selecting office equipment, setting up phone 
and Internet service, and dealing with contractors and service 
providers – “all the things you have to do before you can begin 
doing the work the business is actually formed to do”—take 
substantial amounts of time, energy and money.

“Every start-up has to deal with those core issues,” Graham 
says. “Those things may seem trivial, but to a start-up they’re 
very important. Once you get in, the Innovation Park staff makes 
it seamless for you to get focused on the things that will make 
your business successful – and they help with that stuff too. You 
don’t read it in the Innovation Park brochure, but it’s all there.”

As a resident in the area, Graham says that in creating 
Innovation Park, “Notre Dame is positioning the University and 
the community to grow together in lock step, and Innovation 
Park is at the heart of that growth.”

Bearing fruit in a dynamic environment

(T)he Innovation 
Park staff makes it 
seamless for you 
to get focused on 
the things that will 
make your business 
successful.

“

”
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Tracy Graham, managing principal and founder—Graham Allen Partners
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Kevin Walsh, president—Neo Industries, Inc.
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“In five years, 75 percent of what you’re selling is going to 
change. In effect, over a five- to seven-year period, you’re 
re-creating your company. If you’re not, then you’re more  
than likely on your way to going out of business.” 

These words of Chicago businessman, turnaround artist and 
Heico Companies owner Michael E. Heisley resonated with Kevin 
Walsh, the president of one of Heisley’s companies … so much 
so, in fact, that they inspired Walsh to establish a presence at 
Innovation Park at Notre Dame.

“We can’t be stagnant,” Walsh says. “We wanted to change 
our mindset and create the energy, excitement and fresh new 
thinking of a start-up company. The reason we’re at Innovation 
Park is to reinvent ourselves. That’s an important point for an 
established company like ours. We can’t do that on our own.  
But we are able to accomplish that goal with the resources that 
are available to us at Innovation Park.” 

Neo Industries is a surface technology company that is working 
to develop new approaches for applying coatings to surfaces 
for industrial applications. Through Innovation Park, Neo saw a 
tremendous opportunity to work with Notre Dame to perform 
much of its research and development. Some of the equipment 
needed for the research would have been far too costly for Neo 
to purchase on its own. 

For Walsh, the real breakthrough came when he had a 
conversation with the Innovation Park team, about how an 
established company like Neo might avail itself of Innovation Park 
resources.

Working with Innovation Park and Notre Dame resources has 
yielded “tremendous” results. “The first project we worked on 
here was to engage students to do a chemical analysis at our 
plants,” Walsh says. “This gave them practical experience solving 
a real-world problem. The students that worked on that project 
won the state science fair and went to the national competition. 
More importantly, the next few projects were instrumental in 
helping us identify opportunities to further improve our quality 
and reduce our costs.”

“That’s when I got excited,” Walsh says. “I realized there was an 
opportunity for a company like Neo to have access to some of 
the best talent to help move our company forward in a way our 
competitors weren’t thinking about. I thought, ‘This is huge. We 
can actually change our industry if we’re located here.’”

Today, Neo is engaging four different departments at the 
University of Notre Dame to help improve several mission-critical 
and fundamentally different aspects of Neo Industries’ business:

• The Department of Chemistry and Biochemistry in the College 
of Science

• The Operations Management Group in the Mendoza College of 
Business

• The Center for Nano Science and Technology
• The College of Engineering.

Maintaining control over the intellectual property that might arise 
from the collaborative relationship was absolutely paramount for 
Neo. Working through Innovation Park allows Neo ownership 
and flexibility in how the intellectual property is managed going 
forward—a key benefit to established companies like Neo. 

Being in the Park and being able to share its approach toward 
innovation to customers around the globe has helped Neo 
immeasurably, says Walsh. Currently the company has nine 
facilities worldwide, including five in the United States. As 
Walsh meets with customers in each market, he has been able 
to demonstrate how Neo is a forward-thinking, progressive 
company that can offer innovative solutions. 

“Innovation Park has been a great place to show our customers 
and business partners that we’re serious about research and 
development, and about partnering for growth on a global basis,” 
Walsh says. “The facilities are truly remarkable, the technology 
at our disposal is fantastic, and the Park team makes a great 
impression on the people we work with. We have brought in our 
partners from India, we have held strategic planning meetings 
with our global management team and we have held high-level 
corporate meetings.

“Innovation Park is a great home field advantage.”

Company reinvents itself to remain relevant

Innovation Park is 
a great home field 
advantage.“ ”
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One enterprise hopes to implement a low-cost distribution 
platform for delivering safe drinking water to people in developing 
countries.

Another proposes to develop ways to engage low-income and 
minority parents in their children’s education.

Whatever their individual passion, the five initial social venture 
clients of FISH (Fellow Irish Social Hub) share one distinctive trait 
in common: All of them are tackling the challenge to make the 
world a better place; a philosophy that aligns directly with the 
University of Notre Dame commitment to service. 

This commitment to service is also what drove Notre Dame 
alumnus Brendan Maher to create FISH, an independent, 
nonprofit organization that invites Notre Dame students, faculty, 
alumni and local community members to help develop socially 
innovative ideas into for-purpose enterprises. 

The FISH business incubator program is designed to prepare 
each client to launch a social enterprise and to maximize its 
impact on society.  
 
“Notre Dame has provided faculty and students with a chance 
to think more critically through its expansive overseas studies 
and community-based outreach programs,” says Maher, founder 
and president. “When tomorrow’s leaders observe the world 
from beyond their campus confines, they tend to ask the big 
questions: ‘What am I seeing, why is it happening, and how can 
this be changed?’ 

“Our observation was that many of the valuable natural resources 
and strengths of the university were diluted by the silos within 
which they operate,” he says, “We thought it would be beneficial 
to create a centralized, one-stop shop where human and 
intellectual capital could connect with professional and financial 
capital. That’s where FISH comes in.”

FISH provides a full suite of incubation services to promising 
social entrepreneurs through a centralized infrastructure. This 
hub, housed at Innovation Park, provides FISH a physical 
environment in which to marry aspirations and ideas with 
resources and the strong heritage of social entrepreneurship at 
Notre Dame. 

“Through FISH, we can engage alums on a professional and 
a personal level,” he says. “The Notre Dame family collectively 
possesses a wealth of unique and sometimes esoteric expertise 
critical to our client’s success. FISH provides a very powerful 
opportunity for the university to connect with its alumni. To that 
end, Innovation Park lends us credibility when making those 
connections.”

Maher explains that he connected with Innovation Park because 
its proximity to campus affords access to campus resources 
such as faculty advisors and the career center. 

“I’ve since found that it’s a first-class facility with a collaborative 
environment and an incredibly supportive staff. And there were 
so many pre-existing relationships the Park had developed which 
enabled us to avoid redundancies and to accelerate the time to 
market on behalf of our clients.

“This is a groundbreaking effort, and FISH could not have come 
together without a partner like Innovation Park,” Maher says. “It’s 
second to none.”

Cultivating ideas for a better world

This is a groundbreaking 
effort, and FISH could 
not have come together 
without a partner like 
Innovation Park.

“
”
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FISH (Fellow Irish Social Hub)



AltaPure
Aversion Datasystems
Blue Waters Group
CleaND Water
CloverApps
CRND Scores!
Data Realty
Dorm Drinks
Emu Solutions
ESTEEM

Innovation Park at Notre Dame 2009-2010 Clients/Tenants

F Cubed
Fellow Irish Social Hub (FISH)
Fish Taco Ventures
GoInformatics
Graham Allen Partners
Healthy Interactions
Ignition Park
Indiana Integrated Circuits
insideGOOD
Konica Minolta  

Lacuna Footwear
LightSprite
LONO
MaxRes
Nanosyntek
Neo Industries
Netech
**Nexus RV
No Parent Left Behind

Nupromed
**Road to Fondwa
SlipStream/Extreme Hybrid
Sorian
STEM City
Unlimited Juice
US Nano
WhiteHenn

 ** Indicates 2010 Graduates of Innovation Park
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Advanced Diagnostics
Advanced Circuitry
Cloud Computing
Data Management
Diabetic Footwear
DNA Sampling
Drug Discovery
Imaging
Health Education
Hybrid Vehicles
Ionic Liquids

IT Solutions
Laboratory Management
Laser Transmission 
Spectroscopy
Medical Devices
Mobile Apps
Nano
Rare and Neglected 
Diseases
Orthopaedics

Pathogen Detection
Pharmaceuticals
Recreational Vehicles
Social Ventures
Surface Technologies
Virtual Learning
Voltaic Chargers
Wind Turbine

University Touch Points

Career Center
College of Arts and Letters
College of Engineering
College of Science
Faculty Advisors
Mendoza College of Business
Office of Research
Office of Technology Transfer
Research & Equipment
Student Internships
The Graduate School
The Law School

Client Industries
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Thank you to our Innovation Partners
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